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What to expect today
• Understand the context and purpose of Collaborate.

• Discover whether this is the right fund for you.

• Gain an overview of the application form and process.

• Help you submit the best possible Expression of Interest.
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To be eligible: Eligibility
• Based in the UK
• Working in arts, cultural, heritage or screen sectors
• Looking to initiate a new research project

ALSO ONE OF:
• A charitable or not for profit organisation, including 

social enterprises

• A creative practitioner or independent artist this 
includes freelance collectives or individual 
practitioners working together

• An arts and culture producing NPO (in England), RFO 
(in Scotland) Arts Portfolio Organisation (in Wales), or 
Arts Council NI AFP organisation in Northern Ireland.

• A local authority run art gallery, library or museum
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You are not eligible: Ineligibility
• Based outside the UK

• Primarily working outside of the arts, cultural, 
heritage or screen sectors.

• Seeking funding for: 
• existing research project
• evaluation 
• creation or commissioning of artistic work
• economic impact study

• The following organisations are also ineligible:

• For-profit organisations
• Non-accredited museums
• Sector support organisations*
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Understanding the 
difference culture makes

We are building a shared understanding of the differences 

that arts, culture, heritage and screen make to people’s lives 

and to society. 

We want cultural policy and practice to be based on rigorous 

research and evaluation of what works and what needs to 

change in order to build a more diverse, equitable and 

regenerative cultural sector.
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Research

• Review and summarise existing research

• Build a more inclusive cultural value research 
community

• Deliver new research responding to evidence gaps 



• Promote the value of a purposeful and proportional approach to evaluation

• Support skills development in evaluation

Evaluation



• Place culture at the heart 
of local, regional and 
national policymaking

• Contribute to a stronger 
evidence base to inform 
policymaking and achieve 
impact

Policy



Collaborate 
EVIDENCE
• Understanding of why cultural activity matters and how we capture the effects that they have 
• Rooted in real world questions of cultural sector and communities
• Shared in a way that is relevant and freely accessible

INNOVATE
• Research insights understood and applied more widely
• Innovative research methodologies developed
• Developing collaborative and reflective research practice

AMPLIFY
• Stimulate dialogue and widen perspectives around how we define and understand cultural value
• Better understanding of how to develop effective, sustainable & mutually beneficial partnerships 

between the cultural & academic sectors
• Potential for longer-term partnerships or activity
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Why is this exciting?



So what is Cultural Value?
There are diverse perspectives about culture and cultural value

The differences that arts, culture, heritage and screen make to people’s lives; their tangible social and 
artistic value and impact on audiences, participants and communities.

And whose Cultural Value is it anyway?
Not everyone values culture in the same way and not everyone gets the 
opportunity to engage in what they value most

On whose terms is cultural value acknowledged?
• The cultural sector organisation or practitioner
• Audiences
• Communities
• Others



Funded Projects 
Manchester Camerata and  Royal Northern College of Music:

Exploring how listeners respond neurologically, behaviourally, and 

physiologically to different live and recorded music performances. 

“This research collaboration will  draw on scientific methodologies and we hope it will be of 
significant benefit for the orchestral sector, helping to inform digital programming.”

Rebecca Parnell, Creative Producer for Manchester Camerata

“We’ve got this opportunity to pool our interests and our expertise and that kind of synergy 
is where some of the most fascinating insights into culture and people can come from”

Dr Michelle Phillips, Royal Northern College of Music



Funded Projects 

• The Impact of Co-creation: Compass Live Art with Institute for Social 

Justice, York St John University

• The Cultural Value of Craft: Crafts Council with Glasgow Caledonian 

University London

• Gender Stories: National Museums Liverpool with University of Liverpool

• The Beauty Project: Quarantine with University of Bristol

• Equitable partnerships- Rising Arts Agency with King’s College London



Under-explored
• Strengthening the evidence base and/or investigating perspectives on cultural value from 

individuals who are currently underrepresented in cultural value research

Relevant
• Why you? How does it relate to your work? How will it be practically applicable?

Proportionate
• Funding, timescale, size of your resource and current knowledge and skills

Collaborative & Reflective 
• Value of knowledge and skills of both partners and learning from the process

Potential 
• Longer-term partnership or programme? Delivering value beyond the life of the project?

What kind of projects are we looking for?



How can we help you 
prepare?

• Collaborate Guidance
• Collaborate FAQs
• Resources Hub



Aesop Arts & Health conference, Southbank Centre. Photo: Helen 
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Still from We Are All Artists, an Artlink West Yorkshire film by Sally Molineaux

Making an Expression 
of Interest



1. What is the topic, issue or question you want to 
explore?

Needs to relate directly to the Centre’s definition of cultural value

Argue the need for research into this specific topic

• because it addresses issues around under representation?

• because it is underexplored, or emergent and new?

It could include the considerations below, but the core focus must be on cultural value

• the intrinsic audience experience

• artist practice

• audience development

• questions of quality



2. Why do you want to explore this topic, issue or 
question?
We are interested the relevance of the research to:

• Your organisational purpose 

• Your practice

• The wider sector

We are interested in the benefits the research findings and process will bring to:

• Audiences and/or communities

• Your practice

• Research participants

• The wider sector



3. What are you looking for in an academic research 
partner?
What we need is an indication of what you would ideally like. 

This might include:

• Qualities (e.g. a willingness to take risk)

• Previous experience or understanding of the sector field

• Skills or expertise

Also useful for us to understand how you envisage working collaboratively: 

• Process

• Roles 

• Responsibilities

• Ethos



4. Please provide details of previous experience of 
working with an academic researchers and/or using 
research to inform your practice.

What we want to know:

• What research have you or do you conduct?

• Why, how and to what end?

• If there other partners in the research, who were they and how did you work with them?

• What did you learn and how did it inform your practice?



5. How might this project contribute to a longer term 
partnership or programme of activity?

We are interested in hearing about: 

• Ambition & Vision

• Sustainability

• Springboard

• Influence

• Proportionality



What will make your application stand out?

• Preparation
• Clarity 
• Openness
• Commitment
• Potential
• Authenticity

Activating Art Through Body, Disguise & 
Performance. Photo courtesy of Tate



Thank you
ccv@leeds.ac.uk

@valuingculture

culturalvalue.org.uk


